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Brittany Jasnoff 
EDITOR, BOSTON WEDDINGS

Having spent the better part of the past decade working 
on Boston Weddings in various capacities (most recently as 
managing editor), Brittany Jasnoff is well versed on the 
many talented vendors that make up the local scene—
and, as a Boston bride herself in 2012, is very excited to 
share her knowledge with newly engaged couples. Also 
the managing editor of Boston magazine, Jasnoff, a BU 
alum, works with editors and writers to perfect each 
issue—and particularly enjoys exploring the city through 
the lens of new and tried-and-true restaurants for the 
Food & Drink section.

MEET THE EDITORS

Cheryl Fenton
DIGITAL EDITOR, BOSTON WEDDINGS

From magazines to marketing, print ads to online, Cheryl Fenton's 
media career has involved her in all aspects of creating the perfect 

copy. Her finger is no stranger to the pulse of today's trends in 
beauty, fitness, fashion, travel and food. Whether it's this season's 

favorite getaway, the latest health hot topics, interior design or who's 
wearing what where, she’s has covered the bases. Via a magazine 

journalism degree from Syracuse University, her bylines have 
been in top tier publications including Elegant Wedding, Glamour, 

InStyle, Women's Health & Fitness, Cooking Light, Boston Globe and The 
Improper Bostonian, as well as online with Virgin Atlantic Airlines, 

TheVoiceofDowntownBoston.com, GiltCity.com and more. Always 
a bridesmaid and once a bride, Cheryl lives in Boston with her 

husband and two dogs.
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EDITORIAL 
OVERVIEW

THE PLANNER
Section Includes: 
Fashion, Beauty, Body, 
The Breakdown, Tried 
& True, Loot, Getaways, 
and Reality Checks, this 
is the go-to guide for 
brides for every aspect of 
their wedding.

THE EXPERTS
Tips, Tricks and 
Advice. This section 
features local experts 
and highlights business 
owners in the wedding 
industry.

BEST OF BOSTON 
WEDDINGS®
Our editors' expertly 
curated guide to the 
region's top venues and 
services.

VENUES
A look at the region’s 
most sought-after 
reception venues and 
wedding locales.

FEATURES
Subjects include: Fashion, 
Flowers, and Real New 
England Weddings.

THE REGISTRY
Everything and everyone 
a Boston bride needs 
to know—from bands 
and djs, to dance 
instructors and caterers, 
to transportation and 
reception sites—all in a 
convenient listing format.

WHAT YOU’LL FIND INSIDE

Boston Weddings, the most trusted, comprehensive and visually stunning resource 
for New England brides and grooms from the editors of Boston magazine, connects 
local brides with the area's most exceptional experts via innovative, original 
editorial content and striking photography,  and offers a curated take on national 
trends.  Written, photographed, designed, and edited by people who live here 
and know the local market, Boston Weddings showcases the many elements that are 
part of planning a picture perfect wedding.  An established guide with a fresh, 
modern sensibility, Boston Weddings is a true reflection of the expectations, tastes 
and honored traditions of the New England bride and groom and their families.
 

PRINT

ISSUE:  Volume 2 Best of Boston Weddings® | June 2016
SPACE CLOSE: May 6, 2016
ON SALE: June 21, 2016

ISSUE: Volume 1 | December 2015
AD CLOSE: October 30, 2015
ON SALE: December 29, 2015

PLANNING CALENDAR 
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BEST OF BOSTON WEDDINGS® ISSUE: VOLUME 2, JUNE 2016

For over 50 years Boston magazine has awarded Best of Boston® 
recognition to local industry leaders in a variety of categories. 
Historically, this highly curated list included 10-15 wedding 
category awards each year, hand-selected by the Boston magazine 
editorial team. Launching for the first time in 2016, we are 
expanding the Best of Boston® brand to the pages of Boston 
Weddings. This dedicated award will highlight 30-40 of the 
industry’s best not only on the pages of Boston Weddings but also 
on the all-new bestofboston.com.

The Best of Boston Weddings® issue will feature categories 
that brides and grooms truly want to know about, while sharing 
with them the very best professionals, venues and businesses in 
and around the Greater Boston area. When the Best of Boston 
Weddings® issue hits newsstands, all winners will launch live 
simultaneously on bestofboston.com delivering not only the 
planning bride and groom a digital resource to navigate and learn 
more to help plan their big day, but will also serve as a platform to 
drive business to the Best of Boston Weddings® winners.

ALL-NEW  
BEST OF BOSTON  
WEDDINGS®

283
WINNERS 
INSIDE

J U LY  2 0 1 5    B O STO N M AG A Z I N E .C O M    $ 4.9 9

Florist Orly Khon puts the finishing touches on a succulent arrangement 
at her retail store within Restoration Hardware. See page 150.

148   BOSTON  |  JULY 2015

BOSTONMAGAZINE.COM   149 

PHOTOGRAPH BY BECKY MORLEY

BR IDESM A ID  DR ESSES 
L’élite Bridal &  Bridesmaids
14 Newbury St., Boston,  617-424-1010, lelite.com.

This petite third-floor boutique offers a who’s who of designers (Amsale, Watters, and Monique Lhuillier) that are sure to please your discerning ladies. Some lines even allow for mix-and-match necklines, styles, and fabrics to ensure pretty little ’maids, all in a row. An added perk: refreshing honesty. If a look doesn’t fit, the staff won’t force it.

CA K ES
Konditor Meister32 Wood Rd., Braintree,  781-849-1970, konditormeister.com.Whether it’s duplicating Pinter-est printouts or dreaming up a wholly original confection, Kon-ditor Meister (German for “mas-ter pastry chef ”) creates wed-ding-cake wonders. Its tiered masterpieces have delighted couples for three decades with 

21 cake- filling combos, from  orange-champagne mousse to apple-cinnamon chai. No rub-berized icing for your guests, ei-ther: KM forgoes fondant in favor of creamier (but equally deco-rative) rolled white chocolate, keeping both design and flavor front and center. 

CATER ER
Forklift

5 Sanborn Ct., Somerville,  617-776-7600, forkliftcatering.com.Mediterranean, Asian, classic American—this Union Square caterer will happily hop from cuisine to cuisine for your wed-ding spread, incorporating veg-an and gluten-free menus with ease. Chefs Dennis Tourse and Jamie Rogers are tight with local  farmers, which translates to  personalized menus featuring  

natively sourced ingredients whenever possible. Top requests include avocado beggars’ purses and fava-bean crostini with wild mushrooms. 

COOR DI NATOR
AE Events546 East Broadway, South Boston,  617-879-9779, aeevents.com.

Planning a wedding is like put-ting together a 1,000-piece puz-zle, and the six-person team at  AE Events is skilled at making it all fit. Want a seven-course Tus-can feast with live jazz for 400? Done. A 50-person bonfire beach celebration? No problem! From contracts and vendor negotia-tions to creative extras (taco bar, anyone?), they’re steadfast, orga-nized allies. And if your budget is a ball and chain, they’ll work with that, too. 

GLUTEN-FREE MENUS, WATERCOLOR GOWNS,  
AND A MAKEUP ARTIST TO THE STARS.

READERS’ POLL    BEST MANICURE1. MiniLuxe . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 50%
2. Treasured Hands . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 25% 
3. Polish n’ Refine . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15% For the full list, go to bestofboston.com/results.
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Bostonmagazine.com features the same authoritative journalism  
and insider information found in the pages of our print publications,  
with expanded coverage of the city using fresh, daily content, helpful 
guides, and e-newsletters. With 2.2 million page views per month, 
bostonmagazine.com is the online and mobile-friendly choice for  
stylish, sophisticated Bostonians.

NATIVE ADVERTISING
Boston magazine’s Native Advertising creates the opportunity  
for wedding advertisers to be featured in custom digital advertorial 
content that appears in multiple drivers throughout bostonmagazine.com. 
Adviser content written by a Boston magazine freelancer lives within a 
rotating carousel on the right hand rail on bostonmagazine.com, which 
provides visibility for up to 20 advertiser-specific posts. Within each article 
the advertiser’s logo and a high resolution image appears in the preview 
alongside a headline. 

DIGITAL 
CAPABILITIES

WEDDINGS 
NEWSLETTER
Our Weddings Newsletter drops 
Thursdays with info from Boston 
Weddings’ blog, industry news, 
events, features from the current 
issue, and more.

THE WEDDING BUZZ
The WEDDING Buzz is sent twice 
a year (corresponding with the debut 
of each issue) and gives a sneak peek 
of the highlights of the latest issue 
in print and online.

EXCLUSIVE 
WEDDINGS EMAIL 
BLAST
Target our subscribers on your 
own schedule. We’ll send a 
dedicated email to wedding 
industry professionals and 
subscribers who have opted in 
to hear about special offers and 
events directly from you!

NEWSLETTERS
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platinum program

Exclusive sponsor and content provider for a featured 
checklist article for (6) months (Checklist to help 
plan the perfect honeymoon, rehearsal dinner, gown 
shopping, etc ). 

Total Value:   $25,000.00 NET
Total Investment:   $6,000.00 NET 

silver program

• Featured Wedding listing for 12 months
• (3) Sponsored Content Articles
• (1) Weddings eNewsletter Sponsorship  

Total Value:   $3,000.00 NET
Total Investment:   $1,500.00 NET 

• Has over  1.6 MILLION  unique visitors a month

• Produces over  60  pieces of organic content a day

Attended college Between 25-34

featured honeymoon or registry sponsor

A fixed widget on right rail of the weddings channel 
featuring a mix of edit and sponsor provided content. 
Quarterly Investment:  $15,000.00 NET

bronze program

• (2) Wedding eNewsletter Sponsorships 

Total Value:   $2,000.00 NET
Total Investment:   $1,000.00 NET 

gold program

• Featured Wedding listing for 12 months
• (6) Sponsored Content Articles within Weddings
•  1 Week Channel Sponsorship in Wedding. Includes 

100% share of voice on the wedding landing page and 
additional impressions during the week throughout 
the wedding and news sections. Estimated total 
impressions: 150,000 

• (1) Weddings eNewsletter Sponsorship.  

Total Value:   $6,000.00 NET
Total Investment:   $3,000.00 NET 

$216,600  
Average HHI

92% 40% 

2016

DIGITAL  
PROGRAMS
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AUDIENCE & DISTRIBUTION
READERSHIP   71,000

Boston Weddings targets high-end brides & grooms-to-be 
throughout New England, delivering 71,000 interested 
readers per bi-annual issue.

• Couples planning their wedding in 2015 range  
 from 25-35 years old.

• A total of $72 billion is spent on weddings  
 anually in the U.S.

NEWSSTAND   13,320
Boston Weddings enjoys prominent presence at upscale and 
accessible newsstand locations, including Whole Foods, 
Barnes & Noble, Roche Bros., Stop & Shop, CVS, Shaw's/
Star Markets. 

UPSCALE RETAIL   12,633
Boston Weddings is found at the finest bridal registries and 
wedding vendors in the area including Bloomingdale's, 
Macy's, Williams Sonoma, and Crate & Barrel, influencing 
our audience at critical times in their decision-making, and 
purchasing process. 

BRIDAL EVENTS &  
TARGETED PROMOTIONS  4,047
Boston Weddings selects key, high-traffic bridal events taking 
place throughout New England, and partners with them to 
ensure our magazine finds its way into the right hands. 

7
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TESTIMONIALS
BOSTON WEDDINGS MAKES A 
DIFFERENCE TO YOUR MARKETING PLAN.

• Barmakian Jewelers
• Bella Bridesmaid
• Bermuda
•  The Catered Affair 
• The Charles Hotel
• Chatham Bars Inn

•  Cranwell Resort, Spa, 
& Golf Club

• Flair Bridesmaid
• The Langham, Boston
• Macy's
•  Mandarin Oriental 

Boston

NOTED CLIENTS AND PARTNERS:
•  Nantucket Island 

Resorts
•  New England   

Aquarium
•  New Hampshire  

Department of 
Travel and Tourism

•  Ocean Edge Resort & 
Golf Club

• Omni Hotels & Resorts
• Peabody Essex Museum
•  Person + Killian   

Photography
• Rialto

•  Ritz Carlton Boston 
Common

 •  Seasport Hotel & 
World Trade Center

• Taj Boston

PHOTOGRAPHY
“Boston Weddings is currently the only 
print publication Person + Killian chooses 
to advertise with! We have had a full 
page ad on the inside cover for several 
years now and are continually pleased 
with the clients who come our way 
having seen the ad. This publication is a 
perfect fit for us and our target couples!."

Jill Person and Lauren Killian 
PERSON + KILLIAN PHOTOGRAPHY 

CATERING
"Our partnership with Boston Weddings 
has always generated results. The 
process is simple, their staff is always 
accommodating and helpful, and 
advertising with them continues to be a 
strong investment for both the Exchange 
Conference Center and East Meets West 
Catering"

Brian Rice
EAST MEETS WEST CATERING

 
WEDDING PLANNING
“Boston Weddings is not only a beautiful 
magazine showcasing the incredible talent 
of so many Boston based vendors, but it 
is also one of the few magazines in which 
we place our ads. I have always had a 
wonderful experience with their media 

department and, as well, this magazine 
targets the audience with whom we are 
planning weddings. We are thrilled to 
both showcase our work in this magazine 
and also enjoy seeing the fabulous work 
of others in our industry.”

Janie Haas
JANIE HAAS EVENTS

INVITATIONS, 
ANNOUNCEMENTS  
& STATIONARY
“We love advertising with Boston 
Weddings! The editorial is always fresh 
and exciting and we've reached so many 
ideal clients through the magazine. It's 
been a great fit for our business!" 

Samantha Finigan & 
Whitney Swaffield 
GUS & RUBY LETTERPRESS
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BEST OF BOSTON® WINNERS
Showcase your business in the Best of Boston® Weddings section, an exclusive 
Winners’ only gallery that readers turn to time and again to find the best of the 
best. The Best of Boston® Winners’ Gallery is in every issue of Boston Weddings  
and the July Best of Boston® issue of Boston magazine.

•  30 words of copy
•  One (1) photo
•  Logo
•  Contact information

SPECIAL SECTIONS

BEST HAIRSTYLIST, WEDDINGS  | 2011
BEST BRUNETTE COLORIST  | 2010
WILL CHARLES SALONWill Charles Salon maintains a friendly and 

approachable environment, while offering high 
quality service. Our stylists are highly educated 
and are here to provide you, our guest, with the 
best experience possible. At Will Charles Salon 
beauty truly starts from the inside out.11 Newbury Street | Boston 617.375.0002 | willcharlessalon.com

BOSTON HOME  BOSTON WEDDINGS  BOSTONMAGAZINE.COM

300 MASSACHUSETTS AVENUE  BOSTON MA 02115  617.262.9700

LOVE THAT: ‘SPRING WEDDING’
BOSTON WEDDINGS  2013

12/17/12

Love That
This page features local wedding professionals providing 

inspiration for our readers’ big day. Each Love That! page 

will explore a new, fun wedding theme such as “Spring 

Wedding,” and allow each retailer to promote themselves 

with 25-30 words of copy, photograph, and contact 

information.

 
Investment: $1,000

INSPIRATION FOR YOUR...

Spring Wedding

Pera doluptusa volorerferum quunda que num 

il et aut iundam dit maios eaque eum everunt 

laciistia dem aut voloreium quiae nimint.

Alitibeaquia nriat voluptaquo bla sitis deriber 

ferrum et et etur assitio. 

Happily Ever BorroWED

happilyeverborrowed.com

Maxime nus mi, eum ullaudanimus 

alis voluptatem iuntiist, ulpa id que aut 

quae nobit volupta tatemporia sin estis 

dollictiam la cus aut et ut harumendae et 

apiscit isquide lescimusdant aut pereribus 

doluptiore accusantis et et ulparum 

dolupid istioribus.

Elegant Venues
617.979.0686

elegantvenues.com

Atiunt ex et lab idit ma doloruptae rene 

voloreium es cuptusam, volupientium listis volor 

sam hariorrum reic te ipsa nulpa imagnis et exga. 

Floral Magic 
617.978.2837

floralmagic.com

Illestrunt ea dererro mo to diostium et, qui sant prae 

pressi digni doluptiissed eos pro blabo. Ut volupidus, 

non peruptame pelias mollatem sus veni blanditat 

faccullauta doluptat la sim que nessime ne porerae 

doluptates ea qui quid minctotas rem que num re 

velent ent.

Invite Press
617.876.8769

invitepress.com

Sed eium quate cuptatus suntem et voluptae 

eveliquia parum et alissima vel iducili 

gendundaes asserio dit, sumque rae etur, 

alibus id magnit quaspel iquoditatios modicab 

iur sero core, quibum quids perumenit volor a 

verspe et reri accab id mil illestiam exceri.

Cakes by Kathy
508.878.8768
kathycakes.comlove

That!
•BOSTON WEDDINGS•

S P R I N G / S U M M E R 2 0 1 5  P H I L A D E L P H I A W E D D I N G   197

You want your wedding to be perfect. So do we. Your wedding cake should look 
like a work of art, and taste even better. At Bredenbeck’s Bakery, we’ve earned 
a reputation for crafting some of the most exquisite wedding, bridal shower 

and groom’s cakes you’ll find anywhere. We bake all of our cakes from scratch 
using the finest ingredients from local suppliers. Come sit with us for a 

complimentary tasting, and let’s design the cake of your dreams!

Bredenbeck ’s Bakery

8126 Germantown Avenue, Philadelphia, PA215.247.7374 | www.bredenbecks.comsales@bredenbecks.com

Create your dream wedding cake at The Night Kitchen Bakery. 
Using old-world recipes and exceptional ingredients, The Night Kitchen 
creates cakes that are as beautiful as they are delicious. Traditional to 

whimsical, contemporary to modern…It’s all about your style and your day! Call to arrange a tasting appointment.

Night Kitchen Bakery

7725 Germantown Avenue,  Philadelphia, PA215.248.9235 | www.nightkitchenbakery.com

S P E C I A L  A D V E R T I S I N G  S E C T I O N

Take              Cake
th e

BOSTON WEDDING’S

FALL | WINTER 2015  167

Congratulations, you’re getting married. You’ve set the date and are now enmeshed in all the plans that go with making sure the day 

of your dreams goes off without a hitch—venue, caterer, photographer, invitations, dress, bridesmaids, and seating charts. First and 

foremost, don’t forget yourself. Keeping yourself healthy, fit, and beautiful is more important than all the other stuff. You don’t want 

to be exhausted, overwrought, and haggard when the big day finally arrives.

B Y  L I Z  S C H I C K

GET YOUR SKIN IN THE GAME

“Every bride should feel her most beautiful 

on her wedding day. Providing subtle 

treatments with an emphasis on natural 

youthfulness helps to ensure you not only 

look beautiful in photographs, but also 

to your new spouse,” says Dr. Jeannie 

Chung from her plastic surgery and skin 

rejuvenation practice in Wellesley.

When it comes to enhancements, many 

professionals agree that it’s best to subtly 

improve your natural looks, not make 

drastic changes.

Dr. Raffi Der Sarkissian of Boston Facial 

Plastic Surgery in both Boston and Quincy, 

says, “The key is to try to look just like 

yourself and as natural as you can. After 

all, you want to enhance your beauty and 

be the person your new husband proposed 

to, so subtlety is the key.”

Luckily, regardless of what you would 

like to improve on, there seems to be 

something for everyone.

Dr. Anna Petropoulos, a Harvard-trained, 

board-certified Facial Plastic Surgeon and 

the Medical Director of the New England 

Facial and Cosmetic Surgery Center in 

Danvers says, “We are so fortunate in 

this day and age of technology to have so 

many options available to us to beautify 

ourselves non-surgically. If your skin 

texture ails you—large pores, fine lines, 

wrinkles, brown spots—you can choose 

between Fractora, Fraxel, ProFractional, 

Micro Laser Peels, IPL, Clear and 

Brilliant, or a simple chemical peel. What 

counts is the expert advice to know which 

modality is the right one for you.”

“And if you want to look sleek and lovely 

in your wedding dress, but somehow can’t 

get rid of that belly bulge, or if your bra 

roll spills over the top of your dress by 

your arms, there are many options ranging 

from completely painless and non-invasive 

(Vanquish) to minimally invasive such 

as SmartLipo or ThermiRE,” says 

Dr. Petropoulos.

s p e c i a l  a d v e r t i s i n g  s e c t i o n

look your best
on your special day

LOVE THAT! 
This section features local wedding professionals providing inspiration  
for our readers’ big day. From flowers, veils, shoes, calligraphy, jewelry, 
gifts, and more—each Love That! section allows retailers to inspire readers  
while promoting themselves with 25-30 words of copy, a photograph,  
and contact information.

• 30 words of copy
•  One (1) photo
•  Contact information

TAKE THE CAKE:
A half page or quarter page ad, providing readers with the best  
cake ideas and contacts for their big day.

• 1/4 Page includes: 
     •  20 words of copy
     •  One (1) photo
     •  Contact information
• 1/2 Page includes: 
     •  50 words of copy
     •  Three (3) photos
     •  Contact information

REFRESH YOUR LOOK:  
Pre-wedding beauty treatments are on the rise among brides, their maids, 
and their moms!  Everything from mani-pedis, massages and facials to teeth 
whitening, microdermabrasion and cosmetic procedures are on the to-do list 
for the months leading up to the big day. Showcase the premium procedures 
and services your business has to offer.

• A 4C branded ad
• Advertorial coverage written by a freelance writer

9
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FINDING THE PERFECT  
HOME & HOMETOWN: 
In Boston, where the average wedding costs almost $40,000, engaged couples 
turn to Boston Weddings as their source for everything nuptials. Most couples are 
shopping for their new home at the same time they’re looking for that perfect 
venue, dress, and everything in between. Reach this affluent and discerning 
audience by advertising within the special real estate section. Designed to educate 
engaged couples on the mechanics of a home purchase, this special section will 
cover topics like how to know how much home you can afford, top criteria for 
choosing a home, and managing a home purchase while planning a wedding.

• One (1) 4C ad in the section
• Advertorial promoting your firm and expertise written by a freelance writer

FALL | WINTER   147 

PHOTOGRAPH BY NAME GOESHERE
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Looking to buy your fi rst home together as a married couple? Congratulations! You belong to an esteemed group who has comprised two thirds of all home buyers for over three decades according to data compiled by the National Association of Realtors®. Searching for a little help in zeroing in on your dream home? You are not alone. 

SPECIAL ADVERTISING SECTION

COMMUNITY
 CHOOSING THE RIGHT

YOUR FIRST HOME TOGETHER: NOTES FOR THE NEST
Looking to buy your fi rst home together as a married couple? Congratulations! You belong to an esteemed group who has comprised two thirds of all home buyers for over three decades according to data compiled by the National 
according to data compiled by the National Association of Realtors®. Searching for a little 
Association of Realtors®. Searching for a little help in zeroing in on your dream home? You are not alone. 

YOUR FIRST HOME TOGETHER: NOTES FOR THE NEST

REAL BOSTON WEDDINGS: 
Here is your chance to highlight a wedding at your property with the popular, 
"Real Wedding" format brides love to see! While branding is important, prospective 
brides are eager to see real images from a recent wedding. Grab their attention with 
bold color displays, dramatic lighting, over the top décor, traditional ceremonies, or 
breathtaking views... The possibilities are endless!

10
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Boston Weddings  

ADDITIONAL 
OPPORTUNITIES 
EVENTS:

      ISSUE LAUNCH  
Bi-annually, Boston Weddings hosts an event for Boston Weddings advertisers and 
wedding industry professionals. The night will showcase and provide an inside 
look at the newest issue of Boston Weddings magazine while allowing guests to 
connect with other industry professionals and the Boston Weddings team. 

      MEET THE EDITOR 
Approximately four times per year, Boston Weddings will invite a small group of 
our advertising partners to an intimate lunch with our Editor, Brittany Jasnoff. 
This relaxed, informal afternoon allows professionals to meet with our Editor 
one-on-one and enjoy a valuable networking opportunity.

PRINT:

      ASK THE EXPERTS 
This two page spread includes advice from local wedding industry 
professionals, including a question and answer, accompanying image, and 
contact information.

SOCIAL MEDIA:

Boston Weddings social media pages give you the opportunity to reach  
our active and responsive followers through a variety of channels. We  
share in-book content, regrams from local wedding professionals, inspiration 
from events and meetings, local/national news, and more.  
 
Our presence reaches across Boston magazine’s social pages with direct links 
to Boston Weddings pages to further promote your special offerings, high-
value sale, or event on our Instagram, Facebook, and  
 Twitter accounts.

11
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2 0 1 6  M E D I A  K I T

 BANNERS (DISPLAY ADS)
   Width Height    
Leaderboard 728 90
Medium Rectangle  300 250
Skyscraper  160 600
Masthead Buttons 180 90
(homepage only)

Material Requirements
JPEG, GIF, Flash (swf), HTML, or Javascript
Required size: 50 kb 
Required resolution: 72 DPI
Full URL must be included in ad submission
(embedded or 1g flash)
If submitting flash ads you must include this clicktag:
{getURL(clickTAG, “_blank”);}

Rich Media Capable
Sound: When moused-over or click-activated
Expandable: Only when moused-over
Animation: Up to 3 loops
Animation: Maximum 20 seconds

Third party rich media accepted
Geo-targeting available

 NEWSLETTER SPONSORSHIPS
   Width Height    
Medium Rectangle  300 250

Material Requirements
JPEG
Required resolution: 72 DPI
Full URL must be included in ad submission (no bit.ly)
Copy: Please include 25 word copy for ‘About Our Sponsor’ 
section with highlighted text to hyperlink

 EMAIL CAMPAIGNS 
   Width Height
Exclusive Email Campaign 700  1,000 

Material Requirements
Html and subject line
*Creative and subject line will be subject to approval. 

Ad Submission
All creative can be emailed to your Account Executive and will be 
forwarded on to the online marketing department. Questions? Call 
Rebekah Valberg at 857.221.5411.

Rich Media
300x250 can stream Video

INTERACTIVE PUSH DOWN
970x90 and 970x250

INTERSTITIAL  600x400

Mobile
320x50 or 300x50

Custom Landing 
Page Production
Materials: Logo, High-resolution 
JPEGs, Original artwork, Font(s), 
Copy, Creative direction, URLs  
Lead time: 3 weeks once all mate-
rials are submitted (subject to 
change).

Examples
Sweeps
Contests
Microsite
Facebook Application
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2016 SPECIFICATIONS

AD PREPARATION
• PLATFORM: Macintosh format preferred. IBM/PC format accepted.

• SOFTWARE: Hi-res Adobe Acrobat PDF (recommended)
PDF Settings: 
• Hi-res PDF for press: PDF/X-1a:2001 (recommended) or Press Quality 
• All fonts embedded
Image settings: 
 • Color images: 300 DPI 
 • Monochrome images (Graphic & Art Settings): 1200 DPI

Note: Photoshop PDFs and PDFs created by Adobe PDF Writer  
are NOT recommended. 
ALSO ACCEPTED: InDesign, Photoshop (saved as a TIFF or EPS file) or 
Illustrator (saved as an EPS file). Convert all fonts used in art files to outlines. 
Native files may be sent with all screen and printer fonts and all art files used in 
the ad.

• IMAGES: All hi-resolution images must be a minimum of 300 DPI at 100% 
of final print size. Do not upsample the resolution of your image by manually 
changing the DPI in Photoshop. This can cause a pixelated, blurry or lower quality 
image. Black and white scans must be grayscale. Do not submit color files for 
black and white ads. 4-color scans must be saved as CMYK not RGB. Do not use 
spot colors, or call your sales representative to discuss PMS ink charges.

• PRINTING SPECIFICATIONS: 17-20% dot gain. Heat-set web offset.  
Perfect bound. Jogs to head.

• PREP SPECIFICATIONS: 133 line screen. Screened tone values over 85% may 
print solid. Screen tone values under 3% may drop to white. Total density in any 
one area must not exceed 280%. Publisher can not guarantee legibility of 4-color 
knock-out type below 7 points. Offset reproduction may not match computer 
generated color proofs.

• PRODUCTION CHARGES: A production charge will be assessed if an 
advertiser does not supply a complete usable file, and for files resupplied by an 
advertiser for revisions. Disc intervention on supplied files will incur production 
charges except for correction of publisher’s errors.

AD SPECIFICATIONS
FULL PAGE
Full page non-bleed 7”(w) x 9.5” (h)
Full page Bleed Size  8.25” (w) x 10.75” (h)
     Trim Size 8” (w) x 10.5” (h)
     Live Area 7.25” (w) x 9.75” (h)

Bleed ads allow .125”  bleed on all sides and keep live matter .375” 
from all trim edges.

SPREAD
Two Page Bleed Size 16.25” (w) x 10.75” (h)
     Trim Size     16” (w) x 10.5” (h)
     Live Area (Each Page) 7.25” (w) x 9.75” (h)
1/2 horizontal Bleed spread 16.5” (w) x 5.375” (h)
   Trim size                                            16”(w) x 5.25” (h)  

For 2 page spread bleed ads, keep live matter .375” from
all trim edges and from gutter.

FRACTIONAL
2/3 page 4.5” (w) x 9.5” (h)
1/2 Page vertical 4.5” (w) x 7” (h)
1/2 horizontal 6.875” (w) x 4.625” (h)
1/3 vertical 2.125” (w) x 9.5” (h)
1/3 horizontal 4.5” (w) x 4.625” (h)
1/4 page 3.375” (w) x  4.625” (h) 
1/6 vertical 2.125” (w) x 4.625” (h)
1/6 horizontal 4.5” (w) x 2.25” (h)

FRACTIONAL BLEED ADS
1/3 Vertical Bleed ad 3” (w) x 10.75” (h)  
    Trim size 2.75“ (w) x 10.5” (h) 
2/3 page Bleed ad 5.375” (w) x 10.75” (h) 
    Trim size 5.125” (w) x 10.5” (h) 
1/2 horizontal Bleed ad  8.25” (w) x 5.375” (h)
   Trim size 8”(w) x 5.25” (h)  

Bleed ads allow .125”  bleed on all sides. Keep live matter .375” from 
all trim edges. Ad may run on a left or right-hand page.The ad must 
be set up to allow for trim and safety on all sides. 

AD SUBMISSION
• UPLOAD FILES TO: www.bostonmagazine.com/ad_upload/index.html
   This method is recommended. Please compress files prior to uploading. Keep file name short and 
remove and special characters such as commas, extra periods, or ampersands.

•EMAIL (UNDER 2MB, ONLY): 
        • Boston magazine: bosprod@bostonmagazine.com 
        • Boston Wedding or Boston Home:  branded@bostonmagazine.com 
                  
• PROOFS: Send a proof of the final ad printed at 100%. Digital proofs are acceptable for color, 
provided they have been calibrated to SWOP standards. 

• DISCS AND PROOFS MAY BE MAILED TO: 
MetroCorp-Boston Production, 1818 Market St Suite 3600, Philadelphia, PA 19103

• ADVERTISEMENTS CREATED BY BOSTON MAGAZINE: There is a $150 ad creation fee which 
covers the initial creation of the ad and two rounds of corrective changes. Thereafter, clients will 
incur charges for each additional revision.

Call your sales representative for a complete digital requirements sheet 617.262.9700. 
If you have further questions, please call the Production Department at 215.979.7498.
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FOR MORE INFORMATION, PLEASE CONTACT:
  

CHRISTINA MILLER
ASSOCIATE PUBLISHER, BOSTON WEDDINGS 

CMILLER@BOSTONMAGAZINE.COM  
OR 617.974.8431


