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 home & property

MISSION  
STATEMENT  
 
Boston magazine media now brings you an integrated source for home 
and real estate—Home & Property.  Home & Property is your source 
for the best design inspiration and real estate news from Boston and 
the greater New England region. We feature local real estate listings, 
extraordinary house tours, vacation properties, neighborhood news, 
home design products, and expertise from local designers. 

Through multiple channels, our brand is committed to bringing 
the highest quality and most intriguing home design projects to our 
audience. 

BOSTON MAGAZINE features monthly insight into how Boston area 
residents live and includes a larger focus on home design four times a year. 

BOSTON HOME delivers sophisticated, meticulously curated home design 
four times per year. 

BOSTONMAGAZINE.COM reaches the digital home design and real estate 
audience through both articles from the issues, as well as through daily online 
only content.  

OUR SIGNATURE EVENTS AND CUSTOM CLIENT PROGRAMS 
bring tremendous exposure to the design community, connecting fellow trade 
professionals with consumers. 
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editor

RACHEL SLADE
As the editor of Boston Home and the executive editor of 
Boston magazine, Slade draws on her experience as an 
architect and writer to show how the best homes in New 
England are not just beautiful, but also skillfully reflect 
their owners' unique lifestyles. After getting her master's 
in architecture from the University of Pennsylvania, 
she worked at the award-winning Boston architecture 
firm Leers Weinzapfel Associates. Five years into her 
architecture career, though, she realized that scouting 
great projects was more fun than designing them. Slade 
lives in Brookline and Maine.

home & property editor

OLIVIA RASSOW
Olivia is the editor of Home & Property, bostonmagazine.com’s 
daily destination for home design and real estate. After working 
in New York City at ELLE DECOR and House Beautiful, she is 
happy to be scouting out great design in Boston. She says yes to 
bold wallpaper and chairs by Hans J. Wegner, and can be found 
thinking up fun ideas for her apartment in Charlestown. 



4   HOME & PROPERTY MEDIA KIT 2016

OUR AUDIENCE: 
BOSTON MAGAZINE MEDIA REACHES AN EXTENSIVE, AFFLUENT AUDIENCE:

• 67% of bostonmagazine.com visitors who 
 are home owners plan to remodel their 
 home in the next 12 months

• 49% of Boston Home readers plan to buy   
 new furniture in the next 12 months

• 43% of Boston Home readers plan to remodel  
 their home in the next 12 months  
 
• 20% of Boston magazine subscribers with  
 a HHI over $200K have spent over  
 $15,000 on apparel and accessories in  
 the past 12 months
 
•  70% say that the content on bostonmagazine.com 

has influenced a purchase

•  Bostonmagazine.com, featuring our Property 
platform, is viewed by more than 1.6 million unique 
visitors a month

Sources: Media Audit July-Aug 2013
MMR Subscriber Study, November 2011

• Boston magazine readers are more than  
 twice as likely as the average Bostonian  
 to own a home with a market value of over  
 a million dollars

• Boston magazine readers are three times more  
 likely than the market average to be affluent,  
 educated adults with a high affinity for cultural  
 interests such as music, art and theater.

BOSTON MAGAZINE AVERAGE HHI: $216,600
BOSTON MAGAZINE AVERAGE NET WORTH: $1,603,000 
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boston home
Circulation: 50,000 per issue
Readership: 204,000 per issue
 
APPROXIMATE DISTRIBUTION PER CHANNEL:

32,000 subscribers
8,000 newsstand
8,000 trade professionals (including all members of: BSA, 
BRAGB, EM NARI, ASID, IFDA, BSLA, and NKBA)
2,000 retail and events (including ABX, Best of Boston 
Home, and Home Breakfast Series)

 
boston magazine
Circulation: 93,694
Readership: 639,671
 
APPROXIMATE DISTRIBUTION PER CHANNEL:

87,639 subscribers
6,055 newsstand

DISTRIBUTION
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boston magazine
Boston magazine is more than just Boston’s leading 
lifestyle magazine. We reach over 700,000 active, 
influential and engaged readers every month who have 
the discretionary income to purchase the products and 
services that cater to their dynamic lifestyles. Boston 
magazine is a trusted and established publication 
providing our readers with the best local resources.

Our Home & Property editorial team delivers to our 
audience on a monthly basis design/home/real estate 
information in the pages of Boston magazine through a 
balance of both in-depth feature articles and short and 
informative home design snapshots. 
 
ISSUE HIGHLIGHTS INCLUDE: 
• Each issue features an exclusive Home & Property department  
 devoted to and real estate and home design

• Four issues every year feature in-depth articles  
 focusing on home & property

 
SPECIAL SECTIONS:
In addition to our editorial coverage, we work with 
freelancers in the marketplace to write special content 
focused sections, providing our clients the opportunity 
to position their ad within relevant content, and in some 
cases benefit from direct advertorial coverage.

• Renovation and Design Guide (April)

• Design Home 2016 (September)

• Kitchen and Bath (October)

• The Next 50 Years (November)

• Winterize Your Home ( December)

• Distinctive Properties (every issue)

boston home
Our pages present an eclectic mix of old and new, 
priceless and found, elegant and casual, photographed in 
a sumptuous, yet seemingly effortless style. Our quarterly 
publication finds the most inspiring homes and design 
in the region and presents it to our high-end readers in 
unique packages, as well as extends its coverage to more 
non-traditional pairings, such as fashion and dining.  
Additionally, each winter we honor the leaders in home 
design within the greater Boston market in our Best of 
Boston Home™ issue.
 
EACH ISSUE INCLUDES:
• EDITORS’ PICKS  A roundup of the season’s must-have  
 furniture, accessories, and design books. 

• NEW ENGLAND MADE  Manufacturing is alive and well in  
 the state—find out about the great home-related products  
 made right here. 

• A PERFECT TEN  From clocks to candelabras to birdhouses,  
 we find the top ten options for the season. 

• OBSESSIONS  Boston’s innovation gurus tell us about the  
 many things that spark their creativity. 

• COVET  If money were no object, what would a local  
 tastemaker desire most? You can find out on the last page  
 of every issue. 

OUR PRINT 
PUBLICATIONS:
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Home design and real estate content has its own devoted 
page, Home & Property, within the site and hosts related 
content from Boston Home, Boston magazine, and our online 
editors.  With its own dedicated following, our content is 
curated and accessible for these enthusiasts. 

Reach the online readers that make up our over 1 million  
monthly page views through:

Bostonmagazine.com features the same authoritative 
journalism and insider information found in the pages of 
our print publications, with expanded coverage of the city 
using fresh, daily content, helpful guides, and e-newsletters.  
Viewed by more than 1 million people each month, 
bostonmagazine.com is the online and mobile-friendly  
choice for stylish, sophisticated Bostonians.

bostonmagazine.com

DIGITAL CAPABILITIES

• Newsletters
• Web advertisements
• Social media
• Section roadblocks
• Video

• Rich media (sliding billboards,  
 expandables, hover units, etc.)
• Custom homepage sponsorships
• Content marketing
• Sweepstakes and polls

newsletters
Reach our dedicated list of over 34,000 enthusiasts through the following  newsletters:

  PROPERTY NEWSLETTER 
Our Property Newsletter drops Tuesday and Friday with info from Boston Home’s 
blog, industry news, events, features from the current issue, and more. 

  THE HOME BUZZ 
The Home Buzz is sent quarterly (corresponding with the debut of each issue) and 
gives a sneak peek of the highlights of the latest home issue in print and online.

  EXCLUSIVE HOME EMAIL BLAST  
Target our subscribers on your own schedule.  We’ll send a dedicated email to home 
design and trade enthusiasts who have opted in to hear about industry updates!

home design blog
HOME & PROPERTY 
Inspiration and ideas 3-5 times 
daily featuring local real estate 
listings, extraordinary house 
tours, vacations properties, 
neighborhood news, home design 
products, and expertise from 
local designers



DESIGN HOME 2016
The Design Home series is about more than just building houses. It is an extensive and 
unique marketing opportunity for your company to showcase your brand in a real life 
environment. The integrated program incorporates print advertising, social media, 
public relations, and consumer marketing including but not limited to:
 

• Promotion of Design Home 2016 throughout all phases of the project—print, media coverage,  
 social media, events/experiential, and digital.

• A much anticipated special four color section in Boston magazine’s September 2016 issue   
 dedicated to the Design Home 2016 project, our partners, and sponsors.

• Four weeks of house tours attracting interior designers, builders,  architects, and intelligent   
 consumers who are in the market for  new ideas, new products, and new homes.

 
With each project in our Design Home series, our readers are captivated by the 
remarkable homes and 2016 is sure to be no exception. We will share the entire process 
with our readers by chronicling the building and design of the community with several 
promotional ads in the magazine and through a dedicated website. The minute the final 
touches are added, Design Home 2016 will open its doors to the public for four weeks of 
home tours—with all proceeds benefiting Boston Children’s Hospital.
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In 2016 Boston magazine will mark its 
twelfth Design Home. Each Design Home 
is built in a new location from north 
of Boston to the south shore to metro 
west, each project features a unique 
perspective on living. From sprawling 
suburban estates, to sleek urban living, 
transitional to contemporary each 
project has brought something new to 
the home market and this year’s project 
will be no different. The 2016 Design 
Home by Polhemus Savery DaSilva 
Architects Builders (PSD) combines 
the rustic woodland spirit of the Dawn's 
Light neighborhood of the Pinehills in 
Plymouth with the classic character of 
historic coastal New England shingle 
style homes. This home will be designed 
to be timeless and beloved through 
generations and crafted with care and 
precision.
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past design home projects

PROJECTS INCLUDE:
2015: The Residences at Turner Hill in Ipswitch benefitting Boston Children's Hospital

2014: Net-zero energy, family home in Salisbury benefitting Boston Children’s Hospital

2013: The Concordia in Swampscott benefitting Boston Children’s Hospital

2012: Single family home in Norwell benefitting Ronald McDonald House Charities of Eastern New England

2009: The Penthouse FP3 building in Boston benefitting the Fort Point Arts Community

2008: The Pinehills in Plymouth benefitting the Greater Boston Food Bank

2006: Single family home in Wellesley benefitting The Home for Little Wanderers

2005: Court Square Press in Boston benefitting Rosie's Place

2004: Single family home in Hopkington benefitting The Home for Little Wanderers

2002: Single family home in Medfield benefitting The Massachusetts Coalition for the Homeless

2000: Single family home in Weston benefitting AIDs Action Committee of Massachusetts

Pictured: The Pinehills in Plymouth, site of Design Home 2016
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HOME EVENTS
Boston magazine executes over 50 events every year, including 
several signature programs, reaching an audience of influential 
taste-makers beyond our subscribers. From large scale 
programs such as Battle of the Burger to our Power of Ideas 
Symposium, we produce high end, diverse events and brand 
experiences that are well known throughout the city.  Through 
our attention to detail, creative approach, and wealth of 
resources, we successfully create custom, integrated programs 
to best activate a brand across all verticals.

REGULAR HOME FOCUSED EVENTS AND PROGRAMS INCLUDE:

• DESIGN HOME 
 Each project is custom built, featuring a fresh perspective  
 on New England living with category exclusive sponsorships  
 throughout.
 
• BOSTON HOME BREAKFAST SERIES 
 With each issues of Boston Home, Executive Editor Rachel Slade, hosts an  
 intimate breakfast to unveil the latest issue before it hits newsstands.  
 The invite only event provides a networking opportunity for home  
 industry professionals as well as an opportunity to network and talk with  
 the Boston Home editorial staff.
 
 In 2015, Boston Home added a philanthropic component to each  
  issue and event. The series will now benefit an exclusive nonprofit 

partner—Artists for Humanity. The goal is to raise awareness via our 
readership and raise money via event ticket sales and onsite raffles for 
this charity that we hold close to our heart.

 
• BEST OF BOSTON HOME™ 
 Boston Home’s contributors, trade professionals, supporters,  
 and the Best of Boston Home™ winners are honored at this  
 annual gala celebrating the past year of exceptional design.  
 Sponsorship opportunities capitalize on this highly-coveted  
 brand through several benefits including, but not limited to,  
 in-book exposure, online visibility, onsite displays, and  
 product sampling. Not to mention it’s a unique opportunity  
 to get in front of the city’s most discerning taste makers who  
 connect with the luxury lifestyle associated with the brand.

• BEST PLACES TO LIVE 
  In celebration of the March issue, in conjunction with Boston Design 

Week, Boston magazine brings home aficianados together for prime 
networking and a panel discussing a hot home & property topic.

• CUSTOM PANELS AND PRESENTATIONS  
 AT SHOWROOMS 
 We connect design experts with your products and  
 showrooms to create one-of-a-kind presentations for the local  
 design community. 
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spring 2016
Fashion and Home Design 
AD CLOSE: 12/18/15
ON SALE: 2/23/16
 
summer 2016

 
Entertaining 
AD CLOSE: 4/1/16
ON SALE: 5/24/16

fall 2016
Kitchens 
AD CLOSE: 7/8/16
ON SALE: 8/30/16

winter 2017
Best of Boston Home™ 
AD CLOSE: 9/30/16
ON SALE: 11/22/16

BOSTON HOME BOSTON MAGAZINE 

january
Best Bostonians 
AD CLOSE: 11/18/15
ON SALE: 12/22/15

february
Winter Dining
AD CLOSE: 12/18/15
ON SALE: 1/26/16

march
Best Places to Live 
AD CLOSE: 1/29/16
ON SALE: 3/1/16

april
Arts & Entertainment 
SPECIAL SECTION:
Renovation & Design 
Guide 
AD CLOSE: 2/26/16
ON SALE: 3/29/16

may
The Power Issue 
AD CLOSE: 3/25/16
ON SALE: 4/26/16

june
Summer Travel 
AD CLOSE: 4/22/16
ON SALE: 5/24/16

july
Best of Boston® 
AD CLOSE: 5/27/16
ON SALE: 6/28/16

august
Food & Drink 
AD CLOSE: 6/27/16
ON SALE: 7/26/16

september
Best Schools 
SPECIAL SECTION:
Design Home 
AD CLOSE: 7/29/16
ON SALE: 8/30/16

PLANNING CALENDAR:
october
Health & Wellness 
SPECIAL SECTION:
Kitchen & Bath 
AD CLOSE: 8/26/16
ON SALE: 9/27/16

november
Best Restaurants 
AD CLOSE: 9/23/16
ON SALE: 10/25/16

december
Top Doctors 
AD CLOSE: 10/28/16
ON SALE: 11/29/16

in every issue
SPECIAL SECTION:
Distinctive Properties



contact

FOR PARTNERSHIP OPPORTUNITIES  
AND MORE INFORMATION, PLEASE CONTACT:

  
CHRISTINA TASSIE MILLER AT  

CMILLER@BOSTONMAGAZINE.COM  
OR 857.221.5415.

2016


