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MEET 
THE
EDITOR 
Courtney Hollands
EDITOR, BOSTON WEDDINGS

As Boston magazine’s senior lifestyle
editor and the editor of Boston Weddings, 
Courtney keeps tabs on the local retail 
scene, new trends, and runway looks—
and has tips for living the fashionable 
life or planning a spectacular Big Day. 
Previously, she worked at Boston.com and the Boston Globe, 
where she headed the Eppy-award winning Things to Do 
section online and contributed regularly to the lifestyle sections 
of the paper and to the Boston Globe Sunday Magazine. Courtney 
prides herself on random knowledge of Boston’s neighborhoods 
and nightlife, and when she isn’t writing or editing, she’s 
probably shopping, running, or drinking craft beer.
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EDITORIAL 
OVERVIEW
Boston Weddings, the most trusted, comprehensive and visually stunning 
resource for New England brides from the editors of Boston magazine, 
connects local brides with the area's most exceptional experts via innovative, 
original editorial content and striking photography,  and offers a curated 
take on national trends.  Written, photographed, designed 
and edited by people who live here and know the local 
market, Boston Weddings showcases the many elements 
that are part of planning a picture perfect wedding.  
An established guide with a fresh, modern 
sensibility, Boston Weddings is a true reflection of 
the expectations, tastes and honored traditions 
of the New England bride and her family. 

THE PLANNER
Section Includes: Fashion, 
Beauty, Body, The 
Breakdown, Tried & 
True, Loot, Getaways, 
and Reality Checks, this is 
the go-to guide for brides 
for every aspect of their 
wedding.

THE EXPERTS
Tips, Tricks and Advice. 
This section features local 
experts and highlights 
business owners in the 
wedding industry.

VENUES
A look at the region’s most 
sought-after reception 
venues and wedding locales.

FEATURES
Subjects include: 
Fashion, Flowers, and 
Real New England 
Weddings.

THE REGISTRY
Everything and 
everyone a Boston 
bride needs to know—
from bands and djs, 
to dance instructors 
and caterers, to 
transportation and 
reception sites—all in 
a convenient listing 
format.

WHAT YOU’LL FIND INSIDE
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DISTRIBUTION/ 
CALENDAR
�istribution   30,000
Boston Weddings targets high-end brides-to-be throughout New 
England, delivering 60,000 copies a year to interested readers.

Newsstand 15,800*
Boston Weddings enjoys prominent presence at upscale and 
accessible newsstand locations, including Whole Food,  
Barnes & Noble, Roche Bros., Stop & Shop, CVS,  
Shaw's/Star markets. 

Upscale Retail 9,800*
Boston Weddings is found at the finest bridal registries and 
wedding vendors in the area including Bloomingdale's  
and Macy's, influencing our audience at critical times  
in their decision-making, and purchasing process. 

Bridal Events & Targeted Promotions 6,400*
Boston Weddings selects key, high-traffic bridal events  
taking place throughout New England, and partners with  
them to ensure our magazine finds its way into the right hands. 

*Numbers per distribution channel are shown as issue 
totals and are approximate.

Issue: Fall/Winter 2014
Space Close: May 2, 2014
On Sale: June 24, 2014

Issue: Spring/Summer 2015
Space Close: October 31, 2014
On Sale: December 23, 2014

�lanning �alendar 
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TESTIMONIALS

 Photography
“We recently decided to place a full page ad in the inside front cover 

and have already booked several events from clients who mentioned 

they found us in your magazine."

 Jill Person and Lauren Killian
 Person + Killian Photography 

 Wedding Planning
“Boston Weddings is one of the only publications that truly produces 

high quality clients for our business.  The magazine is thoughtfully 

laid out and is always full of pertinent information for vendors and 

couples.”

 Linnea Tangorra
 Tangorra Wedding Planning

 Venue
“Our partnership with Boston Weddings is absolutely delightful. The 

people are accommodating; the quality of the publication is superb; 

and the results of advertising in the magazine have been rewarding.”

 Andy Ross
 Mandarin Oriental, Boston

 Floral Designer
""This is my fourth year advertising in Boston Weddings.  Simply 

put: it brings in the business! The people are accessible, easy to work 

with, and the process is streamlined, including proof reviews.  It 

continues to be an excellent investment for my studio."

 Faxon Green
 Elegant Floral and Event Design  

BOSTON WEDDINGS MAKES A DIFFERENCE TO YOUR MARKETING PLAN.

Visit youtube.com/BostonMagazineEvents to 
view our Boston Weddings video!  In it, clients, 
vendors and brides describe their experiences with 
Boston Weddings. 

NOTED CLIENTS AND PARTNERS:

Ritz Carlton  
Boston Common
Barmakian Jewelers
Bella Bridesmaid
Bermuda
Davio’s
Macy’s
Mandarin Oriental Boston
New England Aquarium
Omni Hotels & Resorts
Peabody Essex Museum
Person + Killian 
Photography
Rialto
Seaport Hotel  
& World Center

Taj Boston
The Charles Hotel
The Langham Boston
Chatham Bars Inn
Cranwell Resort, Spa,  
& Golf Club
Flair Bridesmaid
Nantucket Island Resorts
Ocean Edge Resort  
& Golf Club
Cupcake Vineyards
W Boston
The Catered Affair at the 
Boston Public Library



2014

5

REAL BOSTON WEDDINGS 
Here is your chance to highlight a wedding at your property with 
the popular, “Real Wedding” format brides love to see! While 
branding is important, prospective brides are eager to see real 
images from a recent wedding. Grab their attention with bold 
color displays, dramatic lighting, over the top décor, traditional 
ceremonies, or breathtaking views... the possibilities are endless!

LOVE THAT! 
A one or two page advertorial spread, providing inspiration for 
our readers’ big day. Each ‘Love That!’ page will be based on 
a unique wedding theme, and will allow participating wedding 
professionals to promote their business with a photograph that fits 
the theme, along with 25 words of copy and contact information. 
Examples of past themes include vintage weddings, nautical 
weddings, and spring weddings..

BOSTON WEDDINGS:  
LOCAL TALENT  
In each issue of Boston Weddings, brides to be can learn more 
about a specific part of New England, and the talented wedding 
professionals who are located there.  This advertorial section 
will highlight local businesses with an image, copy, and contact 
information.  Examples include South Shore, The Berkshires, 
Cape Cod, Newport, and the South End.

SPECIAL 
SECTIONS

ADDED 
VALUE
SAVE THE DATE
Highlight an upcoming event with 50 words of copy, 
including the date, address, phone number, and website. 

WEDDING ALBUM  
This column highlights Boston Weddings partner-related 
events and promotions. Simply supply up to 4 photos,  
image captions, and information on the event.  

ASK THE EXPERTS
This page showcases commonly asked questions from  
brides-to-be with answers from industry experts.
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Boston Weddings  

SIGNATURE 
EVENTS 
BEST OF BOSTON®: WEDDINGS
Our signature wedding event will bring together Best of Boston® Wedding winners, local 
wedding professionals, and high end Boston area brides-to-be for a cocktail reception. 
Boston area brides-to-be will be thrilled to receive an invitation to mingle with the city’s 
best wedding professionals.
 

MEET THE EDITOR LUNCH SERIES
Quarterly, Boston Weddings’ Editor Courtney Hollands hosts an intimate lunch with a small 
group of wedding industry professionals. These relaxed, informal lunches allow you to 
connect with Courtney while providing a valuable networking opportunity.
 

SOCIAL MEDIA  
BREAKFAST SEMINARS
Boston Weddings’ sister company, Slice Communications, specializes in social media and 
public relations. We bring their co-founder, Cassandra Bailey, to Boston to present mini 
social media seminars, tailored specifically to the wedding industry. Extremely interactive, 
these seminars are a great added value opportunity for your business.
 

CUSTOM EVENT
The trusted Boston Weddings brand will elevate your event to the next level. Our expert 
marketing team will work with you to customize a modern wedding event, specific to your 
brand and targeted to the city’s high end brides. Custom events include the planning phase, 
event promotion, guest list and rsvp organization, on site event management, and an in 
book photo recap post event.

Boston Weddings  

MEDIA 
PARTNERSHIPS: 

Examples include:
Brides Against Breast Cancer

Wedding Gala Boston at the Boston Public Library
Bloomingdale’s Registry Events

Marketing to the High End Bride
The Crane Estate Seaside Wedding Show

The Hampshire House Engagement Celebration
Fenway Park Bridal Festival
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FOR MORE INFORMATION, PLEASE CONTACT:
  

CHRISTINA PTAK AT  
CPTAK@BOSTONMAGAZINE.COM  

OR 617.275.2009.


