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BY 
Caroline Hatano, Courtney Hollands,  

Brittany Jasnoff, Melissa Malamut, Loren Savini,  
and Rachel Slade

P HO T O G RA P H S BY
Adam DeTour

TRY 
The custom facial 
at Ocean House’s 

12,000-square-
foot spa.
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From historical properties to  
contemporary seaside escapes, New England  
has no shortage of resorts with first-rate spas.  

We hit the road in search of the very best to  
help you laugh at winter in style.

12THE TOP

SPA ESCAPES
IN NEW ENGLAND

Mission Statement
Boston Wellness is Boston magazine’s guide to living well. Through 
engaging, accurate, and up-to-minute content, Boston Wellness has its 
finger on the pulse of what’s happening in Boston’s health, wellness, 
medical, and fitness scenes. Boston Wellness is Boston’s go-to-guide for 
daily digital health and wellness news and in-depth monthly print articles.

ABOUT BOSTON WELLNESS



AUDIENCE

An Authoritative Platform

Boston Wellness attracts an expansive audience of engaged, educated 
adults in the Greater Boston area.

• 80% of readers find health and medicine related content in Boston 
magazine to be authoritative

• 71% took action as a result of Boston magazine’s coverage on health 
and medicine

• Approximately 1 in every 2 readers took action as a result of ads in 
Boston magazine for healthcare services

• Boston magazine readers are 2x more likely than the rest of the market 
to plan a cosmetic surgery or other procedure in the next 12 months

• 117,000+ Boston magazine readers are planning hospital stays in the 
next year

• 31,000+ Boston magazine readers have children under the age of six in 
the household

• 70% say the ads on bostonmagazine.com have influenced a purchase

• Print magazines rank #1 or #2 in reaching influential consumers
• Magazine media readers are the most active consumers
• Print magazines excel in reaching influential consumers in healthcare
• Magazine media advertising is #1 in driving consumer healthcare actions
• Heavy print readers are the most informed and engaged healthcare/pharma customers

Source: MMR Subscriber Study, 2011, Media Audit Winter 2016

Source: Magazine Media Factbooks 2015; MPA The Association of Magazine Media

• Bostonmagazine.com reaches over 1 million unique monthly visitors and 2.3 million 
page views monthly

• Visitors to bostonmagazine.com are over 3x more likely than the rest of the market to 
plan a cosmetic procedure in the next 12 months.

• Boston magazine social media channels reach over 248,000+ every day.
Source: Google Analytics Summer 2016



PARTNERS

Boston magazine’s Boston wellness program is a leader in the Boston health 
marketplace through a variety of our efforts. Our clients rely on our media 
products, including Boston magazine and bostonmagazine.com, to generate 
awareness of their brand and services. Through in-book, high-impact ad 
placement and integration of content and brand on our website, these 
partners reach an educated and affluent audience of more than a million 
adults who are invested in their health and wellness. In addition, Boston 
magazine lends its influence and support to a number of organizations 
through media sponsorships and cause-marketing programs.

Our Partners
• Beth Israel Deaconess Medical Center
• Blue Cross Blue Shield
• Boston Children’s Hospital
• Brigham and Women’s Hospital
• Dana Farber Cancer Institute
• Harvard Pilgrim Health Care
• Massachusetts Eye and Ear Infirmary
• Massachusetts General Hospital
• New England Baptist Hospital
• New England Eye Center/Devonshire Center
• Partners Health Care
• Steward Health Care
• Tufts Medical Center

Boston magazine supports the following organizations 
through in-kind media throughout the year:
• American Heart Association
• Boston Bakes for Breast Cancer
• Boston Children’s Hospital
• Family Reach
• Friends of Dana Farber
• Leukemia and Lymphoma Society
• Spaulding Rehabilitation Hospital
• Stand Up to Lung Cancer

Testimonial
“Boston Children’s Hospital 
Trust has been partnering with 
Boston magazine since 2012 
through a number of programs. 
During our partnership, the 
Boston magazine team has 
been a tremendous supporter of 
Boston Children’s Hospital Trust. 
The most recent partnership 
has included Boston Children’s 
Trust being the sole beneficiary 
of the annual Design Home 
project. In addition, the Trust has 
benefited tremendously from the 
promotional support that Boston 
magazine has provided for 
our annual fundraising events. 
Through the efforts of Boston 
magazine and their staff the 
hospital has been able to raise 
significant funds to benefit sick 
children from all over the globe 
who come to Boston Children’s 
Hospital to receive the best care 
in the world.”

-Michael Bornhost
Director, Corporate Initiatives, 
Boston Children’s Hospital Trust



PRINT

Our Boston Wellness editorial team delivers to our audience on a 
monthly basis medical, health, and fitness information in the pages of 
Boston magazine through a balance of both in-depth feature articles 
and short and informative health “snapshots.” Our editorial content 
will feature local medical breakthroughs, everyday healthy living 
recommendations, and much more.

Special Sections:
In addition to our editorial coverage, we work with 
freelancers in the marketplace to write special content 
focused sections, providing our clients the opportunity to 
position their ad within relevant content, and in some cases 
benefit from direct advertorial coverage.

The sections planned for 2017 include:
Your Healthiest, Wealthiest 2017 [JANUARY]
Pamper Yourself   [FEBRUARY]
Rejuvenate Your Look    [MARCH, MAY]
Healthy Summer Guide   [JUNE]
Cosmetic Enhancements  [JULY]
Dental Experts    [AUGUST]
Women’s Health   [OCTOBER]
Men’s Health    [NOVEMBER]
Aging Well    [NOVEMBER] 
Health Experts    [DECEMBER] 
What You Need to Know  [MONTHLY]

Issue highlights include:
• Five (5) issues this year (January, April, August, October, 

and December) feature in-depth articles focusing on 
health and wellness

• Each issue, our Boston Wellness team highlights a health 
and wellness related issue in our “Life + Style” section

[SEE PAGE 8 FOR FULL EDITORIAL SCHEDULE]



DIGITAL

Following Boston magazine’s tradition of 50 years of 
excellence in the publishing industry, our digital assets 
feature authoritative journalism, insider information, 
and thought-provoking coverage of the Greater Boston 
area. Online and in our twice weekly Boston Wellness 
e-newsletter, our editors publish fresh, daily content and 
helpful guides, ranging from healthy and seasonal recipes 
to medical advancements and research from Boston’s 
leading medical institutions.

Viewed by over 1 million unique visitors per month, 
bostonmagazine.com is the online and mobile-friendly 
choice for thriving Bostonians. Bostonmagazine.com’s 
Boston Wellness section covers a myriad of topics including 
fitness, research, nutrition, wellness, hospitals, and top 
doctors —providing content relevant to a vast audience. Our 
clients, wishing to reach our health-minded audience, have 
a number of opportunities to align their brand with our 
content including:

• Boston Wellness Blog
• Twice weekly Boston Wellness 

e-newsletter (9,530 subscribers)
• Online ad placement including a 

roadblock of our Wellness section
• Rich media ad units (sliding billboards, 

expandables, over units, etc.)
• Sweepstakes/contests
• Native Advertising
• Custom Interactive Tools
• Exclusive Mobile Opportunities


